The fascination of men VS The weariness of women
Perception of leaders during Covid-19

Outline
In times of crisis, people turn to governments and their leaders for reassurance, comfort, and security.
During the global pandemic of Covid-19, leaders took onto traditional and new media to communicate with the public, oftentimes in very effective ways, resulting in them sometimes gaining both the approval and the “affection” of the citizens. 
Given the diversity of our group, we decided to focus our attention on the leaders of our countries during 2020, and how the public, through comments on social media, perceived their frequent presence on their TVs or other devices. 
Based on our countries, the respective prime ministers were:
· Giuseppe Conte (Prime Minister of Italy, male)
· Pedro Sanchez (Prime Minister of Spain, male)
· Mette Frederiksen (Prime Minister of Denmark, female)
· Sophie Wilmes (Prime Minister of Belgium, female)
We have noticed substantial differences between the genders, noticing how people started idolizing their male leaders compared to how weary and critical they became if their prime minister was a woman. 
The project was developed in the format of an interactive infographic: the user can interact with the information given, move across the presentation in a dynamic and interesting way, while still being able to read and learn about the discrepancies in public perception of male and female leaders. 
The topic is highly relevant, as public perception can make or break the credibility and professionality of a political figure.
Observing as one’s opinions and bias can change based on the gender of the politician in question is an issue worth discussing, given the ongoing discrimination that women in positions of power in politics are subject to.
Goal and target  
The main goal of this project is to shed light on an issue that women in politics continuously face: a biased and unfair depiction of them and their work by the media. The project highlights how the public perception can be molded and influenced by whatever the media decide to portray and talk about. Choosing the Covid-19 pandemic as our timeframe is especially relevant because the media portrayal of political leaders was at an all-time high and often a cross-platform occurrence.
With this project we hope to target:
-  	Media professionals, who can change the narrative and the methodology of their work once they are made aware of the bias and discrimination that often populates the political discourse.
-  	Young people who, with their prolific use of social media platforms, can be educated about these topics and issues and have a more critical approach to what they see online, and how they perceive the news.



Methodology 
Based on comments made on social media by users and media outlets, our project targets public perception of political leaders during Covid-19. The focus is on social media comments and profiles, especially on platforms such as Twitter, Instagram, and Reddit; news articles have also been taken into account, validating that the issue presented in our research is not isolated to social media only, but a cross-platform occurrence, able to gain traction and grab the attention of more traditional media.
This research specifically observes this phenomenon between March and October of 2020, as the global pandemic was peaking and media coverage of political leaders was at an all time high. 
The topic is highly relevant, as public perception can make or break the credibility and professionality of a political figure.
Observing as one’s opinions and bias can change based on the gender of the politician in question is an issue worth discussing, given the ongoing discrimination that women in positions of power in politics are subject to.

The project has been developed in the following steps:
1. Brainstorm. The group worked together to provide ideas, resources, opinions and options. 
2. Research. Members of the group researched literature, articles, and specifics of their country of origin:
· Francesca Maddii: Italy 
· Marie Sonnet: Belgium
· Kirstine Bunde-P: Denmark
· Silvia Alfaro and Laura Faure: Spain
This division of labor was also applied when looking at social media comments and posts, as per our research objective. 
3. Infographic. Ideas were then put together to form the final project, an interactive infographic showing our findings for each of the countries selected. The platform we decided to use is genially.com, as it was the most suitable creation platform for the type of content we were thinking of. 

Outlining a narrowed down explanation of the respective roles of the members of the group (other than what already made clear previously), the division of assignments would look like this:
· Francesca Maddii: Academic research (mostly regarding the “Italy” section of the project), Content Production, Report redaction and Overview
· Marie Sonnet: Academic research, Content Production, with particular focus on the “Belgium” part of the project
· Kirstine Bunde-P: Academic research, Content Production, with particular focus on the “Denmark” part of the project
· Silvia Alfaro: Academic research, Content Production, especially regarding the “Spain” section of the project
· Laura Faure: Academic research, Content Production, especially regarding the “Spain” section of the project




Challenges and limits
The most apparent challenge of this research was definitely the actual search of tweets, comments, and posts made by users regarding political leaders during Covid-19. There is an almost overwhelming amount of resources to choose from, especially considering that during the specific timeframe of our research, most people were at home in lockdown, and social media usage was at an all time high. 
For this reason, the research was very time consuming, but the time dedicated to this project also made us aware of the amount of work that goes behind this kind of research, which was a fundamental learning experience for the members of the group. 
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